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[bookmark: _GoBack]GET SCHOOLED AND USC’S PULLIAS CENTER FOR HIGHER EDUCATION FIND SIGNIFICANT GAPS AND OPPORTUNITIES IN EDUCATION TECHNOLOGY’S ABILITY TO CLOSE THE COLLEGE ACCESS GAP


Los Angeles, CA (March 6, 2018) – Today, USC’s Pullias Center for Higher Education and Get Schooled released a new report, “How is Technology Addressing the College Access Challenge?,” an assessment of the extent to which the technology field has substantially contributed to closing the college opportunity gap. The report finds that only a third of college access tools are tailored to high need populations; and the tools that target low-income and minoritized youth have a relatively small user base.

While college has increasingly become a prerequisite to improved financial and social outcomes, there continues to be minimal guidance and support available for low-income students – many of whom are the first in their families to attend college – to navigate the exploration of, application to and financing of a college education.  While technology has the potential to expand access to college information and support, these efforts are weakened by significant churn in the digital college access space, with revenue realities driving many tools’ focus.    

“For nearly a decade, education leaders have suggested that technology can play a meaningful role in closing the college opportunity gap,” said Zoë Corwin, Associate Professor of Research at USC’s Pullias Center for Higher Education. “Unfortunately, our research has found that serious barriers exist to using technology effectively inside and outside of schools.” 

Despite these challenges, students rely heavily on online college resources. An e-mail survey of low-income students conducted by Get Schooled between March 2-5, 2018 found that of the students that used technology tools in their college application search, they largely relied on Google, the websites of the colleges they were interested in, as well as several of the most popular tools including: College Board/Big Future, the Common Application, Get Schooled and state-specific resources (e.g. ApplyTexas, GAFutures, etc.).    

“Low-income students need good, straight forward information as well as ongoing encouragement to navigate the complex path between high school and postsecondary education,” said Marie Groark, Executive Director of Get Schooled.   “There is continued demand for tools that give students and their families the information they need to access the highest quality, lowest cost education possible that fits their career goals.”

Key findings of the report include:

· Higher education institutions are helping to drive the expansion of college exploration tools:    With demographic realties driving down the number of seniors applying to college every year, colleges are seeking low-cost, high impact ways to market to the current user base.   This has created an increase in “college exploration’ tools, largely funded by higher education institutions, that “match” student and college.  Most of these tools are not tailored to the needs of low-income students.    

· Consumer demand is driving an increase in financial information-related tools:  With the cost of college increasing as well as increasing confusion about the “sticker price” and “net price,” several new tools have entered this market, all attempting to navigate largely middle income families through the college affordability/financial aid process.   

· Innovative technologies are opening up new tools that focus on coaching and mentoring:  With new technologies allowing students to be reached at scale through text, video-based technologies, etc., there are a growing number of organizations who have added these tools to their portfolio and/or focus on them exclusively.

· Average low-income students have few tools to choose from:  While there are a number of tools that focus on high achieving, low-income students, few have space and information for average low-income students.   Better Make Room, Get Schooled, Mission: Admission, and Scholarship Junkies are a handful of tools that deliberately support any low-income student, no matter their GPA.

The report recommends that governments and philanthropies continue to be actively involved in supporting the use of relevant digital tools about college – encouraging collaboration between public and private sectors – to ensure all low-income students are aware of and have access to tools specifically designed for their needs.

To view the report in full go to www.pullias.usc.edu or www.getschooled.com/about.

About USC Pullias Center for Higher Education
The mission of the Pullias Center for Higher Education is to bring a multidisciplinary perspective to complex social, political, and economic issues in higher education. The goal of the Pullias Center is to provide analysis of significant issues to support efforts to improve postsecondary education. Such issues intersect many boundaries. The Center is currently engaged in research projects to improve access and outcomes for low-income, first generation students, improve the performance of postsecondary institutions, assess the role of contingent faculty, understand how colleges can undergo reform in order to increase their effectiveness, and analyze emerging organizational forms such as for-profit institutions, and the educational trajectories of community college students.

About Get Schooled
Get Schooled is an award-winning non-profit organization that directly engages and motivates students to graduate from high school and succeed in college.  With nearly a million members, Get Schooled offers students a range of supports including college advisor text help and digital content.  Get Schooled has developed a track record of success because it engages with young Americans using the media, technology, and popular culture that is an integral part of their lives.  Named a Fast Company “Most Innovative Company” for its use of gamification to inspire and engage young people, Get Schooled was founded in 2010 through a partnership between Viacom and the Bill & Melinda Gates Foundation. For more information visit www.getschooled.com.
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